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The Concierge
TIPS FOR TOURING HERE AND ABROAD

�
ccording to recent sur-
veys, the number of trav-
elers using a travel agent
is on the rise. No wonder:
In a time of information
overload and complexity,
travel advisors can save

you time, money, and aggravation,
and provide first-hand insight into
destinations around the world. But
how do you find an advisor who
will best manage your valuable va-
cation time? Here are five tips from
the experts.

Check for credentials
The American Society of Travel

Agents provides a list of agents by
geographic regions or by specialty
o n i t s c o n s u m e r w e b s i t e ,
www.TravelSense.org. These
agents have received the ASTA seal
of approval, meaning that they are
abiding by an industry code of eth-
ics. Also, check to see if an agent is
a Certified Travel Counselor, a cer-
tification process managed by The
Travel Institute, signaling that the
agent has been through at least five
years of full-time work in the in-
dustry. Finally, ask your friends
and acquaintances. “You’d be sur-
prised to learn how many people
you know use a travel agent,” says
Erika Richter, ASTA Senior Manag-
er, Communications & Govern-
ment Affairs. “Many of the best
travel agents can be found by rec-
ommendation.”

Ask the right questions
Do a little research, and then

ask specific questions about the
destination. “It’s always worth-
while to have a basic knowledge of
the location before you call a travel
agent,” says Steve Jermanok, a
longtime Boston Globe travel con-
tributor and co-owner, with wife
Lisa Leavitt, of ActiveTravels, a
boutique, full-service travel agency
in Newton. “For example, if you say
you’re going to Cape Cod and they
say, ‘You have to visit Arnold’s in
Eastham to try the lobster rolls,’
you know they have the scoop.”

You should ask about overall
travel budgets, specific service fees,
and references. And, “A good agent
will provide background and re-
source information and suggest
books to read to enhance your itin-
erary,” says Richter.

Finally, ask specific questions
about their role and involvement in
your travels. Are they available if
something goes wrong? “The best
travel agents are there for you be-
fore, during, and after the trip,”

says Leavitt. “If something goes
wrong with flights, luggage, trans-
fers, we’re here 24/7.”

Expect expertise
“Gone are the days when a trav-

el agent sat behind a desk passing
out brochures,” says Jermanok,
who has traveled to more than 90
countries. “The best travel agents
have been to that exact locale
you’re dreaming about.”

First-hand, in-depth knowledge
of a location is one of the key rea-
sons to use an agent. (The average
ASTA travel agent has been to more
than 65 countries.) And agents who
are part of a larger association, like
ASTA, Travel Leaders (www.travel-
leaders .com), and Vir tuoso
(www.virtuoso.com) have a world-
wide network of peers that they
can tap into. If they don’t know the
best place to scuba dive in Bali or
where you can find the best pintxo
bar in San Sebastian, they likely
know someone on the ground who
does.

Look for specialties
Arranging a family reunion in

Hawaii? Thinking of an African sa-
fari? Looking to plan the best hon-
eymoon in the Caribbean? Consid-
er an agent who specializes in your
particular vacation and can pro-
vide in-depth, insider knowledge.
Today, there are specialists in a
slew of areas, from LGBT, multi-
generational, senior, and solo trav-
el to cruising, spa, and culinary va-
cations. Ask prospective agents
how long they’ve been booking
travel to your destination, how
many times have they’ve been
there, and if they can provide refer-
rals from past customers.

It’s personal
There’s teamwork and collabo-

ration in planning a vacation so
you’ll want to work with someone
with a similar style, someone you
connect with. Do you like to be in-
volved in all the details, or prefer a
big picture approach? Do you like
daily updates and lots of involve-
ment or prefer an agent to take the
lead? Finally, do you actually like
the person? “Choosing the best
travel planner is a very personal de-
cision,” says Richter. “If at any time
you aren’t happy with the way the
planning is going, that’s a sign that
the agent isn’t a good fit.”

Diane Bair and Pamela Wright can
be reached at
bairwright@globe.com.

There’s a travel
agent for that
Five tips to help you find the right person to plan your next trip
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HERE
EXHIBIT CELEBRATES
HISTORIC ART IN NEW ENGLAND
After all the leaves have fallen, you can
still enjoy the vivid colors of autumn
at a new exhibition, “Mount Washing-
ton: The Crown of New England,” on
view at the Currier Museum of Art in
Manchester, N.H. (through Jan. 16).
Presented as a colorful love letter to
the Northeast’s tallest mountain, the
exhibition features paintings — in-
cluding major works by Thomas Cole
and Albert Bierstadt — and a selection
of historic prints, vintage photo-
graphs, scientific reports, and guide-
books that helped make Mount Wash-
ington an international symbol of the
American wilderness. One of the larg-
est exhibitions ever presented by the
Currier, it brings together for the first
time many important early images of
the region, and it returns Bierstadt’s
monumental, 10-foot-wide painting,
“The Emerald Pool” (1870), to New
England for the first time since it was
painted. Tickets $5 per person in addi-
tion to museum general admission.
603-669-6144, www.currier.org

BOSTON TEA PARTY REENACTMENT
Experience one of America’s most
iconic public protests at the 243rd
Boston Tea Party Anniversary & Annu-
al Reenactment on Dec. 16. Festivities
start with a fiery tea tax debate at the
Old South Meeting House, the actual
hall where Boston colonists gathered
to protest “taxation without represen-
tation,” (tickets $25-$30) and proceeds
to the Boston Tea Party Ships & Muse-
um where, for free, visitors can watch
actors theatrically recreate the protest
— throwing tea into the harbor —
which led to the American Revolution
and the creation of the United States.
London’s East India Co., the same
company whose tea was dumped in
1773, is shipping 220 pounds of ex-
pired loose tea from London for the
event. Many Boston hotels, restau-

rants and bars are offering tea-in-
spired cocktails, packages, and dinner
throughout the month of December,
including Aloft Boston Seaport Hotel,
Boston Harbor Hotel, InterContinen-
tal Boston, and Element Seaport Ho-
tel. www.december16.org

THERE
TAOS SKI VALLEY
LAUNCHES BLAKE HOTEL
Calling all skiers: Just in time for the
winter season, Taos Ski Valley is
launching the Blake Hotel, a new 80-
room property that is the centerpiece
of its base area renovation. Other en-
hancements designed to improve the
visitor experience include better mo-
bile phone coverage in the valley and
on-mountain, allowing visitors to post
social media photos and connect with
family and friends; additional snow-
making for enhanced early season
conditions; and a variety of new ski
school options at the Ernie Blake
Snowsports School, including tele-
mark, steeps and bumps, women-only,
and racing specialty clinics. The Taos
Card gives guests $19 off the single-
day ticket rate during regular season,
plus every 7th day is free, and also of-
fers a variety of discounts at restau-
rants, rentals, and retailers. Hotel
rates from $249. 888-432-5253,
www.skitaos.com/the-blake-at-taos-
ski-valley

KIMPTON DEBUTS
WITH DEALS IN
GRAND CAYMAN
Plan your winter escape
to Grand Cayman now
and take advantage of
the grand opening offer
at the Kimpton Seafire Re-
sort + Spa, the brand’s
newest resort in the Caribbe-
an. Located along 500 feet of the
island’s famed Seven Mile Beach, the
resort features two oceanfront pools,
several restaurants, full-service spa,
and its 266 guestrooms and suites all
have private balconies. Book your res-
ervations by Oct. 31, for stay dates
from Nov.17 through June 30, and en-
joy $100 daily dining credit, $100 spa
credit, and complimentary cabana for
one day. Other perks include nightly
hosted evening wine hour; compli-
mentary morning coffee and tea ser-
vice; yoga mat in every room; use of
bicycles; and more. Your island get-
away must be booked for at least two
nights. Opening rates from $339. 888-
226-4412, www.kimptonhotels.com/
stay/seafire-resort-and-spa

EVERYWHERE
SOOTHE TRAVEL PAINS
Long voyages by plane, train, or auto-
mobile invariably lead to neck kinks,
aching joints, and other maladies. Lu-
miWave is now offering a fast and easy
topical solution to pain management
on the go. Made of lightweight LED
pods, the infrared technology heats
and stimulates joints with the aim of
providing immediate, temporary pain
relief while also encouraging long-
term healing of deep-tissue areas. Du-
rable polycarbonate construction
make the device comfortable, highly
portable, and easy to use. Original 200
LED version contains four pods of 50
LEDs each; double 400 LED version
contains eight pods to cover more ar-

ea. $449/$579. 844-586-4928, lumi-
wave.com

EXPERIENCE CITIES LIKE A LOCAL
Want to visit flea markets in Bogata,
take a boozy brunch crawl in Detroit,
or tour trendy Williamsburg in Brook-
lyn? Gibby Road, a new online com-
munity marketplace, allows you to ex-
perience an unfamiliar city like the lo-
cals do. “Gibbies” are well-connected
people in vibrant communities who
carefully curate their favorite insider
experiences. Travelers — called “Road-
ies” — can choose from a variety of lo-
cal options led by insiders eager to
share their world. A founding member
board approves all Gibbies and experi-
ences, with new entries approved each
quarter to ensure all offerings are
fresh and cutting-edge. A customer
service team, ratings system, and
growing community of users ensure
experiences are trustworthy. Primarily
focused on a handful of cities — New,
York, Los Angeles, Las Vegas, Detroit,
the Hamptons — with more coming,
including an international launch in
2017. Visitors can narrow their choic-
es according to type of experience
(dining, nighttime, shopping, sports,
etc.), age, gender, and relationship sta-
tus. gibbyroad.com
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